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Sweet Deception
A former tobacco industry
sales representative
revealed that “cherry
Skoal is for somebody
who likes the taste of
candy, if you know what
I’m saying.”

Background

The expansion of new and flavored products
can be attributed to:
1. Advertising and marketing restrictions in the 1998 Master Settlement
Agreement (MSA) decreased the number of opportunities to promote a
product. 1998 MSA restrictions include:
•
•
•
•

magazine advertising
free samples
outdoor ads
branded merchandise

2. The number of smoke-free spaces that limit where smoking can occur
is an increasing trend worldwide. This encourages people to smoke
less

3. Smoking rates in the U.S. have declined significantly; social norms
regarding smoking have shifted away from being an acceptable
behavior

Public Health Concerns
Because of the background, the tobacco industry has to have new ways to
tempt and lure new users – especially ones that are vulnerable—such as
youth and children.
• Viewed as a “safe” substitute; manufacturers have not taken steps to have new
products scrutinized for cessation
• No peer reviewed studies of safety or efficacy, no oversight, no confirmation of nicotine
levels or ingredients
• Even if toxins are reduced, it does not mean harm is reduced
• Aggressive marketing of new products may lead to further enticement of youth, who
later may “graduate” to smoking
• All products are available in a variety of flavors that attract youth
• Smokers delay quitting all together or past smokers will be lured back into tobacco use
via new products

Appeal
Flavors are a major driver of sales in the youth market1
•Youth want strong & intense flavors; they like products twice
as sweet as adults
• Adults enjoy mild and natural flavors

Teens are twice as likely as adults to recall seeing flavored
products or their advertising 2,3
Studies show that young smokers choose flavored products
over cigarettes because they “taste better” and are perceived
to be “safer”3

Use
In 2004, 17-year old smokers were
more than twice as likely as those
over the age of 25 to smoke
flavored cigarettes
And they viewed flavored cigarettes
as safer1
“[Cherry Skoal] is a beginners product [that] helped me gradually go up the
ladder.” – Travis, 16

Big Tobacco
In Their Own Words
Sweetened products are “…for younger people, beginner smokers,
teenagers…when you feel like a smoke, you want to be reminded of
bubblegum.”1,2

"It's a well-known fact that teen-agers like sweet products. Honey
might be considered.”

3

“…the base of our business is
the high school student.”
3

Snus
The “Ikea”of chewing tobacco
Description
• Small tea-bag like, pouches of
tobacco
• “Spit-free”
• Pasteurized vs. fermented,
refrigerated
• Placed between the cheek and the
upper lip where the oral cavity
absorbs the nicotine
• Nicotine content varies among
brands

• Flavors include mint, apple,
mellow, and frost

Camel Snus
“Your cigarettes may get jealous”

Marlboro Snus
“No smoke. No spit. No Hassle.”

Camel Dissolvables
“Face the Future. Join the Movement.”
Description
• Made from finely ground, then
flavored tobacco
• Orbs: pellet, dissolves slowly
• Sticks: a twisted stick the size of a
toothpick, dissolves about 10 minutes
• Strips: a film strip for the tongue,
dissolves the fastest
• High nicotine content: 0.6 to 3.1 mg
each

Camel Dissolvables
“Face the Future. Join the Movement.”

Ariva
“Smokeless Satisfaction”
Description
•

Dissolvable tobacco tablet,
made of real powdered tobacco

•

Available in wintergreen and java
flavors

•

Each pill contains about 1mg of
nicotine

•

Sells considerably less than a
pack of cigarettes

•

Sold at convenience stores –
Walgreens, Rite-Aid, CVS

Stonewall
“When you can’t smoke”
Description
•

Dissolvable tobacco tablet,
made of real powdered tobacco

•

Available in wintergreen and java
flavors

•

Each pill contains about 4mg of
nicotine

•

“Works best for heavy smokers
and smokeless tobacco users.”

•

“Works hard,” contains more
tobacco and is larger than Ariva

Revved Up
“Dip + Energy”
Description
•
•
•
•

•

Designed by active duty Marines
Caffeine infused snuff (elements similar to Red
Bull)
Targets Military and NASCAR fans
Nicotine content guessed to be similar to other
spit tobacco products
Available in wintergreen and mint (Oct. 2009)

RockIt
“RockIt! ‘n Roll”
Description
•

Caffeine infused snuff

•

Available in ice cool, cherry
pop, orange fuel and lemon fuel

•

No information on nicotine
content

•

Boxes – perhaps like regular
snuff??

•

Bullets – nasal spray snuff

•

Heavily teen focused marketing

Hookah
“It’s time to relax”
Description
•

AKA narghile, shisha, hubbly-bubbly

•

Tobacco is sweetened and comes in a variety of flavors,
i.e. key lime pie, pina colada, apple, irish crème, etc

•

New fad among college students

•

Generally viewed as a social activity and inexpensive
way to get together and have fun

•

Materials used to heat tobacco emit dangerous
chemicals including CO2 and heavy metals

•

WHO estimates hookah users may inhale as much
smoke during one session as a cigarette smoker would
inhale consuming 100 or more cigarettes!

•

Users are at risk of contracting infectious diseases

E-Cigarettes
“The future of smoking is here”
Description
•

Battery powered device makes a mist from flavored nicotine solution

•

Flavors include coffee, tobacco, apple, strawberry, banana, bubblegum

•

Claimed nicotine content of 0-36mg, designed to equal 1-2 packs of cigarettes

•

Users can refill their own cartridges. Solutions are very concentrated and can contain
500 to over 1,000 mg of nicotine in one 30 ml (about 1 oz) bottle

•

Risk of fatal nicotine poisoning; 10mg is the lethal dose for a child, 50-60mg for adults

•

FDA released an analysis of 19 varieties of electronic cigarettes and found that half
contained nitrosamines (same carcinogen found in cigarettes) and many contained
diethylene glycol, the poisonous ingredient found in antifreeze

Little Cigars & Cigarillos
“It just doesn’t get any sweeter than this”
Description
•

Anything with a tobacco wrapper falls
under the classification of cigar.

•

Usually inhaled like a cigarette

•

Consumption is increasing – frequently
attributed to increase in tax on cigarettes

•

Nearly all US States have lower taxes on
cigars than on cigarettes

•

Contains 100-200 mg nicotine
• Health risks include heart
disease, cancer, COPD
• Same toxins as cigarettes

Resources
“Science has proven time and time again that when
resources are provided, great progress in the treatment,
cure and prevention of disease can occur.” Michael J. Fox

State tobacco prevention and control program:
http://www.tobaccofreeutah.org/education.html
Campaign for Tobacco-Free Kids:
http://www.tobaccofreekids.org/index.php
Centers of Disease Control and Prevention:
http://www.cdc.gov/tobacco/resources_for_you/
children/index.htm
Coalition for Tobacco-Free Utah: www.ctfu.org

1.800.QUIT.NOW

WSD Tobacco Policy
Weber School District shall be tobacco-free in order to promote the
academic, emotional, social, and physical well-being of all students. The
policy applies to all school grounds whether or not school is in session.
Prohibitions also apply to school functions off school grounds. The policy
prohibits possession or use of tobacco by students. The policy prohibits
use of tobacco by employees and visitors.
• ENFORCEMENT OF TOBACCO POLICY
Student Violations: Buying, attempting to buy or possessing cigars,
cigarettes, or tobacco in any form by a person 18 years old or younger
on school grounds or property. (UCA 76-10-105)
• CITATIONS
Citations can be issued by principals, assistant principals, and resource
officers. If you identify a student in possession or use of tobacco,
please refer them to one of these individuals for a citation.

Tobacco Guidelines:
GENERAL GUIDELINES:
• 1. The Tobacco Policy will be made available to all students, parents,
and employees.
• 2. Reminders that Weber School District is a tobacco-free zone will be
given to the community at large.
• 3. Teachers will be trained in tobacco prevention techniques.
• 4. Students in grades K-12 will participate in tobacco prevention
programs and activities.
• 5. Families and community agencies will be invited to participate in
tobacco prevention programs and activities.
• 6. Cessation information will be available to all students, employees,
and community members.
• 7. Evaluation of the policy will take place at appropriate intervals and be
conducted in a systematic way

